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Hepiinyn

H emeipevn dumhopatikny epyoasio Baclopevn apevog oe o Beopntikn épevva,
QPETEPOVL GE WO TPOTOYEVN EPEVVO. LUE EQPAPUOYT LEIKTOV HeBOSOAOYIKOV GYNLATOG,
emyelpel toco ™ depedivnon VoapENG EMOPACTIKOD AVTIKTUTTOV €K TOV GLUPOMK®V
oToyelov ™G aOANTIKNAG QovELNG Tve oTo padnTikd copata, 660 Kot TV KPLTIKI
gpunvela Tov TPOTOL HE TOV OMOIO Ol CULUUETEYOVTEG OTNV EPevvo. HaONTEC
[MpwtoPadbuiag Exmaidevong pe Ewikég Exmaidevtikés Avdaykeg aviidoupdvovron,
onuactodotovy kot aflodotobv TN Piwon G eumepiog ovTRG, OMAAdN TNV
KatavdAwon g afintikng eovélag tov ayomnuévov Tovg afinty M abAnTikov
COUOTEIOL KOTE TNV EKTOOELTIKY dtodikacio Kol vidc Tov oyoieiov yevikotepa. H
ovyKekplévn Bepatikn g epyosiog emiéydnke 1660 AOym 1310iTEPOL TPOGHOTIKOV
EVOLOLPEPOVTOC TOV POITNTI, OGO KOl AOY® TPMTOTLTIOG, KabMg Katd tnv avalntnon
TOPOUOI®V EPELVMV dev KOTESTN €PIKTO va Ppebel kdmowo avtictoym épsvva. H
epyacia mAocidveTor pe éva Bewpntikd vrofabpo mov mepthapuPdvel avagopés oe
Oeswpiec, Oéoeic wor amoOyelg tov Jean Baudrillard oyetikd pe 1o onuelokd
OVTIKEILEVO, TNV TPOGOUOIMOT Kol TNV VIEP-TPOYHOTIKOTN T, KOOMS Ko Tov Michel
Foucault avagopwd pe 1 Pio-e&ovoia. Emiong, yiveror GUVORTIKY Kol GUVEKTIKY
avaPopd oe TPOUTAPYOVCEG EPEVVES, OYL TOPOLOLES, OALG CYETIKEG MG Eva onueio He
™ Own pog Oepotikr). o v ekmdvnon g epyaciag ovTNG TPoPnKaue o€
BipAoypaeikn avackonnon 1660 eyymplag 660 Kot diebvoig PBiproypagiog, KabmdC
Kol O OlEVEPYEWD, TPMOTOYEVOVG EPELVOS POCIGUEVIG O dOUNUEVN TOPOTHPNON,
napepPforn mediov, epOTUATOAdYIO KOl TOOTIKEG ovvevievéels. To Paoikd
EPELVNTIKO €PMOTNUA OV TEOMKE €0TIAlEL OTO €AV €VTOTILETON AVTIKTLTOG OO TN
xpNom TG abAnTikng eovérag amd tovg pantég g [pwtofdduioc Exnaidevong pe
EwWwéc Exmodevtikég Avdykec, 10witepa Katd Tnv Opo TNG EKTOUOELTIKNG
JdKaGiog, Kot TAS QVTOG EPUNVEVETAL XTI GUVEXELN, TAPOLGLALOVTOL EKTEVAOS KOl
OVOALTIKA TO EVPNUOTO TNG TPWTOYEVOVS £PEVVAG HOG OVEL EPELVNTIKO GTASLO GAAG
KOl GUYKPITIKA. XOUTEPACUATIKA, MG KEVIPIKO €OPMNUO TNG E£PELVAG OVOPVETOL T
Omapén EMOPACTIKOD OVTIKTUTIOL OO TN XPNoN TS AOANTIKNG PaVELNG TAVM OTo

LoONTIKE GOUOTO KoL O1) KOTO TNV EKTALOEVTIKT S10OIKAGTAL.

A&l — Kihewowd: obintikny oavéha, podntég pe EEA, mpooopoimom, vmép-

mpaypatikodtTa, flo-eEovoia



«Do it like your favourite athlete: Research on how replica
athletic shirt’s symbolic elements influence on Primary

Education students with Specific Educational Needs»
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Abstract

This very dissertation through a theoretical research, as well as through a primary
research based on a mixed type methodological scheme, has a double purpose: first
attempts to explore if replica athletic shirt’s symbolic elements fetch influential
impact on students’ bodies, second attempts to analyze and interpret in a critical way
how the participating Primary Education students with Specific Educational Needs
perceive, signify and value the whole experience of consuming their favourite
athlete’s or favourite club’s replica shirt during school time. This specific topic was
selected due to the postgraduate student’s intense personal interest in, as well as due
to originality, because no similar papers or researches showed up throughout our
thorough search. Our paper relies on a double theoretical framework: first we refer to
Jean Baudrillard’s theories concerning semiotics, simulation and hyper-reality, second
we turn to Michel Foucault’s theory concerning bio-power. In addition, there is
summary reference to previous researches, not similar to ours but relatively familiar
with our topic. In order to execute right this dissertation, we proceeded in domestic
and foreign bibliographic review, as well as in primary research based on a mixed
type method including conduction of structured observation, field interference,
questionnaires and qualitive interviews. The principal research question focus on
whether is impact observed when the participant students consume the replica athletic
shirts during school time, as well as how this impact can be interpreted under our
theoretical framework. Moreover, our primary’s research results are presented and
analyzed as much seperately at every research stage as comparatively. In conclusion,
the main finding of the research show us replica athletic shirt’s consumption brings
influential impact on students’ bodies, especially as far as the educational process is

concerned.
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